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SKIN DHE

\ successtul career and busy personal life don't

mean vou have to miss out on looking and feeling
[abulous: with alittle help from the professionals
and Nivea Visage DN Age - vou could be looking at
anew vou in notime, [Us time forvour *life-over”

Wouldn't it be great if vou could have a makeover that would last [he Mind Gym coach Karen Sigalas and personal tramer Jon
and lastf Well, the idea of retting a new vou® isnt as ar-tetched [ denors founder of www.eatalvsthealth.com will be improv 10y
asat sounds = it just imvolves making small changes to vour whole their overall wellbeing, and thev'll have hairstvling appointment

lifestyle, not just vour face or body, Need convincing? Harpers with senior stylist Benjamin Ahrens at renowned London salon

Razaar and Nivea Visage DNAge are putting the idea to the test, Hari's. They will also enjov a personal-shopping day at Selfridges

olfering three successful businesswomen a life-over’ — a complete and follow a Mivea Visage DNAge skincare routine

nind and body overhaul. Assisted by expert professionals, thes supports surface-skin cell renewal to revitalise and protect the

res o different aspects skin = over three months. They'll be recording all their progress

weonmen will be making controlled ch

of their lives over a three-maonth period. All of them work in in online diaries at

www.nivea.coukdng
the Odetoher issue ol B

improve their lifestvies. So. in the coming months, each woman life-over” approach really can improve tl

demanding jobs, but have dilferent tdeas about how thev'd like to reporting back i

will be taking advice from our top team of life-over’ speciulists Wanch this space.

JULIA MINCHIN, 41, Entrepencnr, Flittyedick

WHY A LIFE-OVER? Just alter ¢

JULIA MINCHIN

g birth to her fiest chald, Julia

Minchin sat down at her kitchen table and set about ereating a

business that would e ide parer h innovative and

solutions to bringing up babies. Seven vears on, Hippyehick
is going from strength to strength, prosading Minchin and i

!:-!:I:|'-. with i preat l.'.:-llx life |l.|.|.:|-\-' 2 Wi -'|._I away Irom '||:' (RA 1
race. Does a ‘mumtreprencur’ even need a life-over? *Yes! | live in

Somerset, | never have time to shop and

she savs, T stll want 1o look natural, but I'd like to get some ne
clothes and start lo l‘.l:l!: alter mysell maore
WHAT SHE WaANTS Minchin hopes the experence

s on her ex [RRILD

coaches, but it 1

feel more confident about dealing with the company’s erowth and

motivating committed and competent emplovees” Minchin als:

wants o use the !Iri_ OVET 15 1wy ol A -|:::

herself, ‘1 want to be able to look feminine

whether it’s for a business meeting or the school run — and

makeover will kick-start that.” She's also embracing her new
skincare regime. ‘T've never really used anti-ag
savs, ‘but the Nivea Visape DNApe prod

I'm hoping they'll make a real difference

minutes to spare for that

EMMALENE TURNER, 43, Marfetimg & PR directar, Farrmont
Hotelr & Resorts amd Rafller Horel

WHY A LIFECOVER? As director of marketing for luxury hote

= Mevorts

group Fairmom Raflles Hotels International, Emmalene Turner

has watched her company expand incrementally over the past

five vears, and become a truly global plaver

jumped at the
chance to have a Nivea Visage DN Ape life-over seeine it as
the perfect way to get the best professional advice around
When | meet clients in one of our five-star praperties, its as

though Pm walking onto a stage = | have a part 1o play and

| need to look the par t, toad she savs



